
Course Information Form

Course Title Corporate Accounting

Course Code MVU207 Couse Level Short Cycle (Associate's Degree)

ECTS Credit 3 Workload 75 (Hours) Theory 1 Practice 1 Laboratory 0

Objectives of the Course It is aimed that the students of DerSte will record all types of companies and all accounting transactions 
related to these companies.

Course Content Company concept, company types, accounting of company transactions.

Work Placement N/A

Planned Learning Activities and Teaching Methods Explanation (Presentation), Case Study, Problem Solving

Name of Lecturer(s) Ins. Tuğba KAVLU, Ins. Zühal MOLLAOĞULLARI

Assessment Methods and Criteria

Method Quantity Percentage (%)

Midterm Examination 1 40

Final Examination 1 70

Recommended or Required Reading

1 Course book, auxiliary book, lecture notes and other sources

Week Weekly Detailed Course Contents

1 Theoretical Classify companies

2 Theoretical To do collective company operations

3 Theoretical Constitution to conduct company operations

4 Theoretical To make the closing process of the private company

5 Theoretical To establish a capital company

6 Theoretical Saving openings

7 Theoretical To record capital changes

8 Theoretical To record the profit / loss distribution

9 Intermediate Exam Midterm

10 Theoretical Capital company to make closing transactions

11 Theoretical To establish a cooperative

12 Theoretical Determining the rights and responsibilities of partners

13 Theoretical Identifying co-operative organs

14 Theoretical To make cooperative records

15 Theoretical Identifying co-operative organs

16 Final Exam Final Examination

Workload Calculation

Activity Quantity Preparation Duration Total Workload

Lecture - Theory 14 0 1 14

Lecture  - Practice 14 0 1 14

Assignment 10 0 3 30

Reading 5 0 1 5

Midterm Examination 1 5 1 6

Final Examination 1 5 1 6

Total Workload (Hours) 75

[Total Workload (Hours) / 25*] = ECTS 3

*25 hour workload is accepted as 1 ECTS

Learning Outcomes

1 Making personal company transactions
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Programme Outcomes (Marketing)

1 To develop capabilities of using IT instruments, 

2 To plan process of occupation and application of this capabilities.

3 To develop communicating in a foreign language.

4 To develop product decisions

5 To reflect the personality of customer oriented personality in every aspect of life. 

6 To develop abilities in international marketing.

7 To develop active and entrepreneur spirit.

8  To define pitfalls on the way in occupational path.

9 To develop occupational ethical philosophy.

10 To develop life time learning capabilities.

11 To develop understanding of industrial problems.

12 To understand legal process.

13 To develop active communication skills.

14 To develop marketing and sales communication skills.

2 Making capital company transactions

3 Making cooperative transactions

4 To make accounting transactions of companies.

5 To be able to explain the liquidation and mergers of companies.

L1

P10 4

Contribution of Learning Outcomes to Programme Outcomes 1:Very Low, 2:Low, 3:Medium, 4:High, 5:Very High

Prepared by Aydın Adnan Menderes University E-Campus Automation on: 20/04/2024 2/2


