AYDIN ADNAN MENDERES UNIVERSITY
COURSE INFORMATION FORM

Course Title E-Commerce

Course Code ISL321 Couse Level First Cycle (Bachelor's Degree)

ECTS Credit 5 Workload 120 (Hours) Theory 3 Practice 0 Laboratory 0
Objectives of the Course The course aims to understand the concepts of e-commerce, social commerce, and mobile commerce, as well as their

importance and types. In addition to gaining knowledge about trends and current models in e-commerce, it aims to
evaluate them through new trend and model examples. It examines the development and implementation processes of
e-commerce in adapting to the digital world. It enables comparisons with global examples to understand the growth of

e-commerce, social commerce, and mobile commerce in Turkey.

Course Content The history and importance of e-commerce, e-commerce based on the degree of digitalization, development and
implementation processes of e-commerce, rapidly spreading developments surrounding e-commerce, the way e-
commerce shapes business strategies and organizational structure, the impact of e-commerce on all sectors and
markets, e-commerce marketplaces, cross-border e-commerce, and key technologies and trends shaping the future of

retail.
Work Placement N/A
Planned Learning Activities and Teaching Methods Explanation (Presentation)

Name of Lecturer(s)

Assessment Methods and Criteria

Method Quantity Percentage (%)
Assignment 1 10
Quiz 1 10
Midterm Examination 1 20
Final Examination 1 60
Recommended or Required Reading
1  Erbaslar, G., Dokur, $. (2012) Elektronik Ticaret Nobel Yayinevi
Week Weekly Detailed Course Contents & Teaching Methods
1 Theoretical The New Economy, E-business, E-commerce, Internet and globalization. First-Mover Advantages. E-
Business Hype: Myths and Realities
2 Theoretical General Web Site Features
3 Theoretical Basic phases of initiating an e-commerce site
4 Theoretical Transforming business to e-business
5 Theoretical E-Business Models
6 Theoretical Electronic Service Quality & E-Recovery Quality (E-SQ, and E-RecS-QUAL)
7 Theoretical Digital Marketing
8 Theoretical Customer Relationship Management,E-CRM, Social CRM
9 Theoretical Web Analytics, Concepts of Data, Information and Knowledge.
10 Theoretical Internet marketing, on line media, online advertising, WOMM, advergaming
11 Theoretical Data warehousing and Data Mining
12 Theoretical Online Odeme Sistemleri
13 Theoretical Online Security Systems
14 Theoretical Logistics in E-commerce
Workload Calculation
Activity Quantity Preparation Duration Total Workload
Lecture - Theory 14 1 3 56
Assignment 1 3 3 6
Quiz 1 1 0.5 15
Midterm Examination 1 25 1 26
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Final Examination 1 30 1 31

Total Workload (Hours) 120
[Total Workload (Hours) / 25*] = ECTS 5

*25 hour workload is accepted as 1 ECTS

Learning Outcomes

1

o 0 A~ WN

Explains the basic components and business models of e-commerce.
Defines and evaluates electronic payment systems.

Applies digital marketing strategies.

Analyzes e-commerce infrastructure and security protocols.

Evaluates e-logistics, order management, and customer service processes.

Interprets the impact of e-commerce applications on SMEs.

Programme Outcomes (Economics)

1

Understands the fundamental concepts and theories of economics and analyzes economic events within microeconomic and macroeconomic
frameworks.

Comprehends the historical development of economic theories and applies them to current economic issues.
Follows, analyzes, and evaluates international, national, regional and sectoral economic developments within the scope of economic policies.

Understands the connections between economics and related disciplines such as law, business, accounting, finance, and sociology for
economic analysis.

Designs economic research, collects data using qualitative and quantitative methods, conducts analysis, and interprets results.

Tests economic theories using econometric methods and derives scientific and policy recommendations.

Uses basic computer programs and statistical software to process, visualize, and interpret economic data.

Communicates economic concepts and research findings clearly and effectively, both in writing and verbally, to experts and the general public.
Has basic level proficiency in English as a foreign language to follow developments in the field .

Works independently, takes initiative, and assumes responsibility in team settings.

Adopts a lifelong learning approach and continuously develops critical, analytical, and innovative thinking skills.

Conducts economic analyses on sustainable development, income equality, and social welfare while adhering to ethical values and
demonstrating social responsibility.

Contribution of Learning Outcomes to Programme Outcomes 1:Very Low, 2:Low, 3:Medium, 4:High, 5:Very High
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